
“Coming together is the beginning.
Keeping together is progress, 
but working together is a success“. 
(Henry Ford)

Coffee Destiny - this is the title of 
the edition that will be held on Satur-
day the 21st of September 2019. of 
the Trieste Coffee Experts - our usual 
biennial appointment that gives the 
possibility to be among the 50 prota-
gonists of the only meeting that brin-
gs together the most important
reality of the Italian coffee scene,
that, since the early years, support
the initiative appreciating the will and
opportunity to put various companies
in contact in a proactive context that
has as the main objective that of
creating the prerequisites for networ-
king between them.

First of all, the Platinum sponsors of 
the last edition: HOST Milano, Grup-
po Cimbali and Mumac Academy, 
Company de Riunite Coffee, PulyCaff 
Asachimici and Clubhouse.

— 1
FOURTH WAVE

Probably no one knows yet exactly 
what is going to happen to coffee 
within the global market, but that 
of which we are certain of is that the 
commodity in question has been in-
cluded conventionally within 3 his-
torical and sociological waves that 
mark a watershed in the time axis.
More and more we hear of a “4th
wave”; there are already some fore-
casts on the dynamics that character-
ize it, such as the concept of “glob-
al community” that will see, as the 
main focus, the relationship between
people sharing knowledge and expe-
riences. Also interesting to consider 
how the bartender, main figure of 
the “Third Wave”, should rethink or 
even reinvent his or her role in this 
New Wave.
Will future coffee be served by a 
drone in a “hyper reality” setting? 
Will new trends bring the consumer 
to order green coffee via smartphone,
directly from the manufacturer and 
then roast it in turn by means of new 
accessible technologies?
Will we ride the wave or get swal-
lowed up by it?

— 2
DEGUSTO  
ERGO SUM

There are several reports concerning 
the Black Elixir: from its birth in Ethio-
pia, to its world invasion in the course
of the centuries, to its different forms 
of consumption... However, one sure 
piece of fascinating news is that it 
that of its evolution in taste thanks 
to the scientific research of differ-
ent operators who,through the use 
of technology, brought the drink to 
“explode” on a sensory level.
Operations carried out directly in 
plantation, accurate laboratory selec-
tion in regards to the best beans,have 
been giving us for a few decades,ex-
otic and meditative tastings.
Based on the assumption that this 
nervine drink in question never stops 
surprising us, thanks to the passion 
of some professional tasters, varied 
possibilities of sensory matching be-
tween different agri-food products.
What new emotions will coffee offer 
us in the future?



— 3
AGGREGATION
CONTAMINATION 
AND  
SUSTAINABILITY

One of the most exciting and hope-
ful of words of our time is “contam-
ination”; with this term what must 
be understood, in this case, is our 
commitment to share information 
and experiences deriving from more 
professional fields with the aim of ex-
panding the Italian “know how” be it 
intended in the art of roasting quality 
coffee, or be it in the technical care
and aesthetics in building masterpiec-
es of modern architecture, like our 
coffee machines 
and coffee grinders; but surely in this 
context, one of the more interesting 
and proactive aspects is represented 
by the approach of the consumer 
countries with the producing coun-

tries of coffee, with the intent to 
meet and share their knowledge for 
the greater good of the coffee chain.
The Italian coffee sector has been 
also permeated by ruthless competi-
tion, but things lately seem to have 
changed for the better and all of this  
is thanks to us, the coffee-men of the 
new millennium, who have sensed 
the importance of a gathering in or-
der to increase each other’s know-
how.

Once the speakers have said their part, a debate 
will follow: an important part of the meeting that 
will give us the possibility to confront one another, 
“face to face” without excluding a few “punch-
es”, on the hottest topics that are affecting the 
sector.

Impossible to forget, our “Coffee-man of the 
Year”award ceremony; for those who have stood 
out with their initiatives and innovative ideas in fa-
vor of the coffee sector.

And in order to end the day on a lovely note, we 
will be hosting our Bazzara Lounge, which this 
year will offer tastings of “infinite bubbly” paired 
with typical local products.



— Gold
[2.700 euro+VAT]

• Membership  
as a sponsor of the event

 
• Your logo visible on all promotional materials rela-

ted to the event
•  High profile video interview on the culture of cof-

fee (1 question)
• Sharing of the video interview on our social media 

channels (about 8000 contacts and almost 10,000 
likes on Facebook with which to share our new

• Sharing of the video interview in our video series 
published on on-line coffee sector portals

• Academy video with sponsor logos
• BAZZARA company videos with shared sponsor lo-

gos visible on our channel and Youtube network 
with over 2,000,000 views

• Further visibility linked to the event thanks to the 
live streaming in Italian and English on Italian and 
international portals in several foreign countries 
(12,000 views) 

• Informative and promotional newsletters contai-
ning your logo that will be sent to more than 4,000 
selected contacts of national coffee companies and 
international events during 2019

• Press releases to be published on portals of the na-
tional coffee sector

• Articles and media published on foreign portals and 
channels

• Advertising and informative graphic materials for 
the promotion of the event, which will also be used 
during the course of the event (roll-ups, flyers, etc.)

  — Platinum
[4.800 euro+VAT]

• Membership as a sponsor 
of the event

 
 

• Your logo in high visibility(always on the top row of 
the sponsor list) compared to the Gold package on 
all promotional materials related to the event

• High-profile video interviews on the culture of cof-
fee (1 question / video + 1 video with a commercial 
narrative about your business / products + 1 tech-
nical question / video to be defined)

•  Sharing of the video interview on our social chan-
nels (about 8000 contacts and almost 10,000 likes 
on Facebook with which to share our news)

• Sharing of the video interview in video series publi-
shed on on-line sector portals

• Academy video with sponsor logos
• BAZZARA company videos with shared sponsor 

logos on our social media channels and Youtube 
network with over 2,000,000 of views

• Further visibility linked to the event thanks to the 
live streaming in Italian and English on Italian and 
international portals in several foreign countries 
(12,000 views)

• Informative and promotional newsletters contai-
ning your logo that will be sent to more than 4,000 
selected contacts of national coffee companies and 
international events during 2019

• Press releases to be published on portals of the na-
tional coffee sector

• Articles and media published on foreign portals and 
channels

• Advertising and informative graphic materials for 
the promotion of the event, which will also be used 
during the course of the event (roll-ups, flyers, etc.)


